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Personal Branding
for Recruiters

The Definitive Guide

Curated by ContactOut. Follow us for more recruiting tips on Linkedin and YouTube.
We plan to update this resource regularly. Share your feedback or suggestion here!
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https://docs.google.com/forms/d/e/1FAIpQLSfo8zVcGX33u45USbIqmWwwSZngYbeyDGKYqKs2IF3dYBZIdg/viewform?usp=sf_link

Introduction

&

What is this lesson about?

This is a comprehensive guide designed to help recruiters build a strong
personal brand, particularly on LinkedIn.

It's not just about setting up a profile; it's about strategically leveraging the
platform to attract the right candidates and clients.
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What will you learn by the end of this guide?

How to optimize your LinkedIn profile for
maximum visibility and engagement.

Strategies for creating compelling content that
resonates with your target audience.

Techniques for driving organic traffic to your LinkedIn profile.

How to measure the ROI of your LinkedIn activities.



Why is it important?

Stand Out in a Crowded Market

e  Why: The recruiting industry is saturated. Without a strong personal brand,
you risk blending in with countless others who offer similar services.

e How: Personal branding allows you to showcase what makes you unique —
be it your expertise in a particular industry, your approach to candidate
relationships, or your success rate in placing candidates.

e Example: If you specialize in tech recruiting, your brand could focus on

your deep understanding of the tech industry, your network within it, and
your ability to match candidates with companies where they'll thrive.
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Become a Thought Leader

Why: Being a thought leader elevates your status from a mere service
provider to an industry expert.

How: Share valuable content, engage in meaningful discussions, and offer
insights that aren't readily available. This positions you as someone who
adds value beyond just filling job vacancies.

Example: Regularly publishing articles on LinkedIn about trends in tech
recruiting, such as the rise of remote work or the importance of diversity in
tech, can establish you as a thought leader.



Why is it important?
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Attract Better Opportunities Expand Your Network
e  Why: A strong personal brand acts like a magnet for better job placements e Why: A strong brand doesn't just help you in the short term; it's an
and more lucrative clients. investment in your future.
e How: When you're seen as an expert or thought leader, clients and e How: As your brand grows, so does your network. A larger network means
candidates are more likely to trust you with their needs, leading to better more opportunities for placements, partnerships, and career growth.

job matches and, consequently, a more robust professional network.
e Example: By consistently sharing valuable insights, you attract a

e Example: If you're known for your expertise in tech recruiting, a tech broader audience. This could include industry professionals, hiring
startup looking for a key executive role might reach out to you over managers, and even other recruiters, expanding your reach and
another recruiter with a less defined brand. potential for various opportunities.

ContactOut &



Why is it important?

Personal branding is not (
just abuzzword; it's a
career strategy.

It helps you stand out, adds
credibility, and attracts better
opportunities, making it indispensable
in today's competitive job market.

Source: Sundin

85% 507 70%

US recruiters & HR Strong online Rejected candidates
professionals say reputation influences based on information
online reputation decisions greatly they found online

influences hiring

22 Statistics That Prove the Vakue of Personal Branding - Forbes 2016
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https://www.slideshare.net/kristinsbrandt/maximize-your-personal-brand-using-social-media

1. Profile Optimization

Photo:

e  Why: First impressions matter. A professional headshot adds credibility.

e How: Choose a clear, high-resolution image where you're
dressed professionally.

e Pro Tip: Use a neutral background to make you the focal point.

Here’s the ) .
step-by-step
on how to do it:
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Image source: Julia Nance Portraits
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https://portraits.julianance.com.au/selfies-vs-professional-headshots/

Headline:

Example: "Connecting Top Talent in Tech with Innovative Companies.

Why: This is the first thing people read after your name.
It should encapsulate your role and value.

How: Use keywords related to your industry and role.
Make it catchy but professional.

.

(uSTOM EXECUTIVE RESUMES + LINKEDIN BRANDING * INTERVIEW COACHING *+ QUTPLACEMENT SERVICES

The Future of Work is Here™

% Briefcgse
%] Coach

wawreain 2y @EA @ Topvoices @) o

m A

Sarah Johnston ) - 2nd «= Briefcase Coach
Executive Regume Writer + Lmkedlr) Branding | Interview Coach g H University of Georgia -
Formgr Recruiter —> Founder of Bnef_case Coach |.The Future of Franklin College of Arts and
Work is Here™ | Keynote Speaker & LinkedIn Learning Instructor Sciences

[ Top Voice
Raleigh-Durham-Chapel Hill Area - Contact info
932,390 followers

Summary:

Why: This is your elevator pitch. It should give people a reason to
connect with you.

How: Start with a hook, explain what you do, and end with a
call-to-action (CTA).

Example: "Passionate about bridging the gap between talent and
opportunity in the tech world. Let's connect!"

Image source: Sarah Johnston
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About

"I wish | had called you sooner" is a common comment | hear from my clients.

Itis hard to tell your own story. My favorite clients are often people who tell me that they can recognize the strengths
and values in other people but have a hard time articulating their own.
Or at least packaging that narrative on a modern resume.

| am not a touchy-feely 'let's take assessments' kind of coach. | value assessments & think they can be important for
job seekers who need help figuring out their strengths & motivators. However, | work best with people who know
where they want to go and just need help getting there.

| work with all career levels - from C-suite to career sprinters, including Chief Marketing Officer, Chief Technology
Officers, Customer Experience Officers, Chief Operations Officers, Chief Medical Officer & more. Our clients have
landed roles at top Fortune 100 and 500 companies, including AT&T, Alphabet, Home Depot, JPMorgan Chase,
Optum & Nike.

| believe in positively changing the trajectory of people's lives through goal setting, purposeful action & strategic
networking.

I help my clients think bigger AND better articulate their unique value proposition.

| offer 5 solutions:

+ Behavioral-based mock interviews. | offer highly personalized mock interviews virtually through Zoom. | can help
you master questions like, "tell me about yourself" or "tell me about the toughest decision you've had to make in the

past six months." | understand the interview process and will ensure you are prepared.

+ Executive-style resumes, board resumes/bios, and other career marketing collateral. No forms. My resumes are
attractive, ATS-friendly, and full of quantifiable data. My goal is to hear you say, "wow! | look great on paper!"

+ Strategic Job Search Coaching. Stop turning your wheels applying for job after job online. My clients land meetings
with decision-makers at top employers and get jobs they really want.



https://www.linkedin.com/in/sarahdjohnston/

Itis hard to tell your own story. My favorite clients are often people who tell me that they can recognize the strengths
and values in other people but have a hard time articulating their own.
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+ Behavioral-based mock interviews. | offer highly personalized mock interviews virtually through Zoom. | can help
you master questions like, "tell me about yourself" or "tell me about the toughest decision you've had to make in the
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+ Executive-style resumes, board resumes/bios, and other career marketing collateral. No forms. My resumes are
attractive, ATS-friendly, and full of quantifiable data. My goal is to hear you say, "wow! | look great on paper!"

+ Strategic Job Search Coaching. Stop turning your wheels applying for job after job online. My clients land meetings
with decision-makers at top employers and get jobs they really want.

+ Linkedin Training. | am a super-user & have been training business leaders how to use the platform since 2007.

+ Medical CVs for residents, fellows, physicians, dentists & podiatrists.

My company, Briefcase Coach
Balance Careers.

has been named the top resume writing agency for experienced executives by

| was named to the list of 2021 most influential people in the HR Space and 2019 Linkedin Top Voice for the career
space.

Subscribe to my twice-a-month NO SPAM job search : https://bri beehiiv.com/

Want to work one-on-one?

1.com & ¢ WWW.br .com

Image source: Sarah Johnston
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Skills & Endorsements:

e Why: These add credibility and help you show up in search results.

e How: Add skills that are relevant to your job and industry.

Seek endorsements from colleagues, candidates, and clients.

e Pro Tip: Endorse others; they're likely to return the favor.

Skills

LinkedIn

Linkedin profile makeovers ﬁ writing profiles that will help you get noticed by recruiters at Briefcase Coach:
Executive Resume Writing, Job Search Strategies and Interview Coaching

(e Endorsed by Jeff Young and 1 other who is highly skilled at this
E_ Endorsed by 6 people in the last 6 months

Show all 4 details =

Web Content Writing
Linkedin profile makeovers il writing profiles that will help you get noticed by recruiters at Briefcase Coach:
Executive Resume Writing, Job Search Strategies and Interview Coaching

(?) Endorsed by 6 people in the last 6 months

2 15 endorsements

Show all 47 skills =

Recommendations

Received Given

Mike Gartell [ - 3rd

Transformational content executive, strategic storyteller, and modern marketer | Builds award-winning
teams, increases revenue, and engages diverse audiences
February 9, 2022, Mike was Sarah's client

Best-in-class is overused and antiquated, but there is no other way to describe Sarah and her Briefcase

Coach business. Yes, she's strategic and innovative, and a world-class mind in navigating the complexity of
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Show all 4 details =

Web Content Writing
Linkedin profile makeovers i writing profiles that will help you get noticed by recruiters at Briefcase Coach:
Executive Resume Writing, Job Search Strategies and Interview Coaching

0 Endorsed by 6 people in the last 6 months

aa 15 endorsements

Show all 47 skills =

Recommendations

Received Given

&35 Mike Gartell @ - 3rd
Transformational content executive, strategic storyteller, and modern marketer | Builds award-winning
teams, increases revenue, and engages diverse audiences
February 9, 2022, Mike was Sarah's client

Best-in-class is overused and antiquated, but there is no other way to describe Sarah and her Briefcase
Coach business. Yes, she's strategic and innovative, and a world-class mind in navigating the complexity of
the ever-changing job market. But above all else, she takes a genuine interest in your career, growth and
goals. That's her point of differentiation, and why she's earned a client (and friend) for life.

Tabitha Cavanagh [ - 2nd

| facilitate D@ @OBBO@D connections you can count on & £ransform lives one conversation at a time |
Sales Recruitment | Colon Cancer Survivor | Ezra 10:4

October 14, 2021, Tabitha ked with Sarah but they were at different companies

Sarah never stops impressing me. It's like she's constantly one-upping herself in the most effortless way.
I've watched her flourish over the years and | am so incredibly proud of Sarah. | admire her both personally
and professionally!

Not only is Sarah a fantastic career coach and resume connoisseur, she is a thoughtful and reliable friend.

To give a proper recommendation, | cannot do so without telling you that Sarah organized a meal train for my
family so | could recover in peace after a major surgery. That’s just the kind of person she is. ... see more

Show all 40 received =

J

Image source: Sarah Johnson
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2. Content Creation

Types of Content:

Why: Different types of content engage different segments of
your audience.

How: Share industry articles, write thought leadership posts,
and create short videos.

Pro Tip: Use multimedia like images and videos to make your posts
more engaging.

.

Activity
932,390 followers

Comments Videos Images Articles Events Documents

Sarah Johnston posted this + 1d

Nothing makes me prouder than seeing someone | knew "five jobs ago” from my cubicle days announce
that they are taking a "corner office" job.

show more

cCce 199 15 comments

Sarah Johnston posted this - 2d

Alright guys, we need to talk about recruiters and how they get paid. This is important for you to understand as you
are job searching.
show more

Image source: Sarah Johnston
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Frequency:
e  Why: Consistency is key to staying top-of-mind.
e How: Aim to post at least 3 times a week.

e Pro Tip: Use scheduling tools to maintain a consistent posting schedule.

—_——
Joe Gannon's Content Calendar (Don't Edit &)

> 45 Hey! Thank you for downloacing

I Board view D Content Calendar

Linkedin Content Schedule

Qo staus oratt Roion Opirisaton Readytopost posted

\. S

Free Notion Content Calendar Template from Joe Gannon
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Engagement:
e Why: Engagement increases the reach of your posts.

e How: Always respond to comments on your posts.
Ask questions to foster community.

e Pro Tip: Tagging people in your posts can also increase engagement.

r

Sarah Johnston fjj - Following

ut ime Writer + LinkedIn Branding | Interview Coac..
®
My two cents: | think if | owned a tier 2 job board like a ZipRecruiter or
SimplyHired | would allow employers to post free job ads hiring
recruiters.

Talent acquisition professionals (recruiters) are experiencing one of the
most challenging years as hiring has cooled and a growing list of
companies (Deloitte, Whole Foods, Meta, Microsoft, ..... ) have resorted
to layoffs.

.

Image source: Sarah Johnston
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Tip:

Use ContactOut’s Al Commenter via Chrome extension.

Click on our ContactOut’s mascot ‘Connie’ icon to
reveal 4 ways to generate a comment:

1

2,

3.

4.

Add value

Question
Compliment

Say thanks

Remember to personalise and revise the generated comment to suit your tone
of voice and personality, as well as share any other additional insights or tips.

ContactOut &

THIS DOESN'T EXIST.

The reason that this doesn't exist no one has figured out how to make money
doing it.

Recruiters get paid by companies.

Sarah Johnston

Executive Resume Writer +
kedin Branding | Interview

They aren't your personal agents.

mer Recruiter —>
fcase Coach | The

#Recruiters #RecruiterPay. #Compensation

QRO Onur Gagdas Atug (He/Him) and 218 others 56 comments - 11 reposts

Instructor

View full profile Reactions

Qeaéeo@@
Very useful... Love this... - j Thank )

& Like G Ccomme 2 Question <« send
< Compliment
Interesting insights on h :ed in the
industry. It's importantf | Say thanks | this so they

can better navigate the

® O w4

\_ J

Image source: Sarah Johnston
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3. Engagement

Daily Routine:

o  Why: Daily engagement keeps you visible in your network's feeds.

o How: Spend 20 — 30 minutes each day liking, commenting, and sharing
relevant posts.

o Pro Tip: Use this time to also send connection requests and messages.

Networking:

o Why: Quality connections are more valuable than quantity.

o How: Don't just hit 'connect’; send a personalized message explaining
why you wish to connect.

o Pro Tip: "Hi [Name], I've been following your work in [Industry]. I'd love
to connect and perhaps collaborate in the future."
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Invite Joan to connect

network by connecting only with people

Message (optional)

Hi Joan, your profile has been popping up in my feed lately. To be honest
— I'm quite impressed with your work at your company! Looks like you do
a great job, s0 would love to invite you to my network

Thomag 4

PREMIUM

Reactivate Premium

\

Image source: Octopus CRM Blog



https://octopuscrm.io/blog/how-to-reach-out-to-a-recruiter-on-linkedin/

Tip #1:

Use ContactOut’s Al Connection Request Messaging feature to write

personalized notes in seconds.

(

Invite Alonzo to connect

Build a quality network by connecting only with people you know.

Message (optional)

Hey Alonzo! Impressed by your profile. Your work at eVouch, especially
reimagining word-of-mouth marketing, is fascinating. Would love to

connect and learn from your expertise. €0

# Recruit

PREMIUM .
? Question
Don’t know Alonzo? Send an InMail with Premium

people reply to an InMail than a connection reque Compliment

Retry Premium Free
Powered by ContactOut

-
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Tip #2:

Use ContactOut’s custom
icebreakers via Chrome
extension.

Copy the one you like the most,
tweak, or click “Refresh” until
you landon the perfect message
to engage with your audience.

ContactOut &S o =
Personalize your email

What are you looking to create?
A funny icebreaker
Personalized content

Hey Alonzo, your passion for word-of-
mouth marketing definitely shines
through in your profile!

I love how you're creating meaningful
connections and tailoring incentives to
resonate with customers.

Running a motorcycle showroom
alongside eVouch? You're definitely a
multitasking CEO!

Your journey in digital innovation is
impressive. From restaurant app to
eVouch, you've made a real difference!

& Refresh

X

~\
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4. Drive Traffic

Who's Viewed Your Profile:

e  Why: These are people who have already shown interest in you.

e How: Check daily and send a thank-you message.

e Example: "Thanks for checking out my profile!
How can | assist you today?"

7~
in 0 b S
3 « D vide [ Event H
Serge Miller i
92 «
G etwork *
.

Image source: Octopus CRM Blog
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Analytics:

Why: Understanding your audience behavior helps you tailor your strategy.

How: Use LinkedIn analytics to see which posts are getting the

most engagement.

Pro Tip: Pay attention to metrics like 'Post Views' and 'Profile Searches".

(

m Q search

Analytics Posts Audience

Content performance @

1,750,770
Impressions
435,

~\

g
o )
z]

100k

=T
—

oo WTTLA

Daily data is recorded in UTC

14
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Here's an example of it

Setting the Stage

Imagine you're a recruiter specializing in the tech industry, particularly
in Artificial Intelligence (Al) and Machine Learning (ML). You understand

that LinkedIn is a goldmine for connecting with top talent and
innovative companies in these fields.

Your goal is to become the go-to recruiter for Al and ML roles.
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1. Crafting the Perfect Linkedln Headline

Headline: "Tech Recruiter Specializing in Al and Machine Learning |
Connecting Talent with Innovation."

Why: This headline immediately tells viewers your niche and
value proposition.

How: Use industry-specific keywords like "Al" and "Machine Learning
to appear in relevant searches.

2. Content Strategy

Types of Content:

Articles: Share articles about the latest trends in Al and ML,
such as breakthroughs in natural language processing or ethical
considerations in Al.

Original Posts: Write posts discussing the challenges and
opportunities in tech recruiting, perhaps focusing on diversity or
remote work.

Videos: Create short video interviews with industry experts or offer
quick tips on job searching in the tech field.



Frequency:
o  Why: Consistency keeps you on the radar.

o How: Aim to post at least 3-4 times a week,
mixing the types of content.

3. Engagement and Community Building

Comments: When someone comments on your post, don't just 'like' it.
Engage in a meaningful conversation.

o Example: If someone comments, "Great insights on the Al job market!"
you could reply, "Thank you! Are you currently looking for opportunities
in Al, or are you more on the hiring side?"

Direct Messages (DMs): If the conversation in the comments becomes
more in-depth, consider moving it to DMs for a more focused discussion.

o Why: This can lead to more meaningful connections and potential
job placements.
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The Outcome

By following this example, you're not just passively waiting for
opportunities to come to you. You're actively creating a brand that
attracts them.

When people in the Al and ML fields think about making a career move or
hiring new talent, you'll be the first person who comes to mind.

This proactive approach significantly increases the chances of them
viewing your profile and reaching out for job opportunities or partnerships.




Next Steps 2. Content Calendar

Plan Your Posts in Advance

1, ConSIStency e Why: Planning your content in advance ensures you post consistently,
which is crucial for keeping your audience engaged.
Keep Your LinkedIn Profile Updated e How:
e  Why: An outdated profile can give the impression of inactivity or lack of o Brainstorm Topics: At the beginning of each month, brainstorm topics
engagement, which can be a turn-off for potential candidates or clients. that are relevant to your industry and audience.
e How: o Create a Schedule: Use a content calendar to plan out when each post
will go live.
o Profile Details: Regularly review your headline, summary, and
experience sections. Update them as you gain new skills or e Tools:
switch roles.

o LinkedIn Native Post Scheduler: Allows you to schedule posts directly
o Profile Picture: Keep your profile picture current. A good rule of thumb on Linkedin.

is to update it every 1-2 years.
o Third-Party Tools: Platforms like Hootsuite or Buffer can also be used

e Pro Tip: Set a reminder on your calendar to review your LinkedIn profile for scheduling and analytics.
every quarter. This ensures you never miss an opportunity due to
outdated information. e Pro Tip: Always leave some room for spontaneous posts that are timely

and relevant. For example, if there's breaking news in your industry, you'll
want to comment on it right away.
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3. Continuous Learning

Stay Updated with Industry Trends

e  Why: The recruiting industry is ever-changing. Staying updated ensures
your content is fresh and adds value to your audience.

e How:

o Follow Industry Leaders: Keep tabs on what thought leaders in your
industry are saying.

o Read Widely: Subscribe to industry newsletters, journals, and blogs.

o  Webinars and Conferences: Attend industry-specific webinars and
conferences to gain new insights and network.

e Pro Tip: Use what you learn to fuel your content creation. For example, if

you attend a webinar on remote work trends, consider writing a LinkedIn
post summarizing your key takeaways.

ContactOut &




Key Takeaways

Conclusion

By following these steps, you'll ensure that your LinkedIn profile and
content strategy remain dynamic and relevant, solidifying your
position as a go-to recruiter in your industry.
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Further Resources

« 6 Steps to Building Your Recruiter Brand from Linkedin Talent Solutions

o How To Build A Personal Brand As A Recruiter That Generates More Business

o Recruiter Relax: Tips to Build a Personal Brand That Works for You

s Hoxo’s LinkedIn Personal Branding Guide for Recruiters

i# Personal Branding in Recruitment | Ask A Recruiter

ii# Personal Branding Series #1: Use Personal Content To Build A Rapport With Your Target Audience

ContactOut &
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https://business.linkedin.com/content/dam/business/talent-solutions/global/en_US/c/pdfs/build-recruiter-brand-on-linkedin.pdf
https://www.vocay.io/how-to-build-your-personal-brand-as-a-recruiter-to-generate-more-business/
https://www.kaspr.io/blog/recruiter-personal-brand-linkedin
https://2950940.fs1.hubspotusercontent-na1.net/hubfs/2950940/Personal%20Brand%20Guide%20for%20Recruiters/Hoxo_Personal_Guide.pdf
https://www.youtube.com/watch?v=1d8PHDq3ay0
https://youtu.be/Mzk29m3mVQg?si=mreP0UYl20Cqlenc

Further Resources

i Personal Branding Series #2 How Can Your Marketing Team Support All Areas Of Your Rec Business?

i Personal Branding Series #3: How Does Posting On Linkedin Actually Turn Into ROI For Recruiters?

i Personal Branding Series #4: A Linkedin Formula That Works For Recruiters

il Sean Anderson On 5 Weekly Tips For Any Recruiter To Build A Personal Brand On Linkedin

ContactOut &
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https://youtu.be/FUCKAIl63Zc?si=fI_EWsP8MdwytvnT
https://youtu.be/bVmgG0zlASE?si=OY4tNebuguE9-dgh
https://www.youtube.com/watch?v=oVnAhjJFwok
https://www.youtube.com/watch?v=dqspMSg4mxk

