6 steps to book 35
meetings in 30 days
through Linkedin _ o,
enga t "
gagemen &

As a salesperson, you want to convince your prospects that your
service/product can solve their struggles. But to accept your help,
your prospects need to know and trust you...

So, how can you easily position yourself as a credible source of
value and stay on the top of your prospects’ minds?

By constantly engaging with them on LinkedIn &
In this playbook, we’ll give you the framework we followed to book

35 meetings in 30 days, so you can replicate the steps and
transform your Linkedin engagement into $$$.



What you’ll find in this playbook?

Step #1: Define your post topics, niche, and goals

Step #2: Write & Schedule your daily LinkedIn posts

Step #3: Schedule time slots to engage on LinkedIn

Step #4: Engage with your LinkedIn posts

Step #5: Engage with others’ LinkedIn posts

Step #6: Engage through Linkedin messages

An SDR’s example of booking a meeting with Linkedin likers

Can Linkedin engagement help you meet your sales quota?
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Step #1: Define your posts

topics, niche, & goals

As the main goal is to appear on your target audience’s radar, your content
should be relevant and valuable to them. That’'s how you’ll make them
engage.

For example, if you're a salesperson, you can cover topics such as outreach
or deliverability. Or if you're a growth marketer, you can talk about ways to
increase ads conversion rate.

Your ultimate goal is to position yourself as someone trustworthy who
delivers value.

To help you define your exact topic, niche, and outcomes, follow this

free notion template and boost your growth on Linkedin.



https://www.notion.so/3b41eb17316e4e8f9b42fd1904147898

Step #2: Write & schedule your

daily LinkedIn posts

If you're just starting on Linkedin, we advise you to publish at least 3 days
per week. But if you want to increase your LinkedIn visibility and get more
opportunities to attract potential leads, you should publish every day.

Either way, focus on publishing qualitative and actionable content.

Here’s what a week of posts could look like:

[ ] Monday: Hook prospects with a carousel story

2w -

Tal Baker-Phillips - 1st cee
Sales Leader @ lempire | Helping you book more qualified meetings | Follo...
0 2v-®

Are you prospecting but not using voice notes? Then this post is for you.

Messages are boring.

Pro tips to make your carousels more
engaging:

Read how you can use voice notes to book more meetings
#sales #voicenotes
The voice note that instantly got me hired 2 . 36 pages

-> Steal one of our free carousel templates

-> Keep one sentence per slide when
possible

-» Use the same design each time to make
your posts recognizable

Tal Baker-Phillips
@talbakerphillips



https://www.linkedin.com/feed/update/urn:li:activity:7041324741508374528?updateEntityUrn=urn%3Ali%3Afs_feedUpdate%3A%28V2%2Curn%3Ali%3Aactivity%3A7041324741508374528%29
https://www.figma.com/community/file/1204442937541895453/LinkedIn-Carousel-templates

[ ] Tuesday: Make prospects’ lives easier with actionable tips

Pro tips for writing engaging text posts:

-» Use an attention-grabbing first sentence to
hook your audience

-» Add line breaks between sentences to make
your posts easily readable

-» Use bullet points or numbered lists to make
the information easier to digest and retain

Tal Baker-Phillips - You
Sales Leader @ lempire | Helping you book more qualified meetings | Follo.
®

2d - ®

Here's 18 email CTAs you can steal to get a 10-30% reply rate

Al for you, all for free*

[ Booking a meeting:

- Against a quick chat?

- Curious to hear more?

- Worth taking a look?

- Up to discuss further?

- Sound like it can help?
Starting a conversation:

- Thoughts?

- Something you're working on?

- Facing similar issues?

- Does that ring a bell?

- Sound interesting?

[ ] wednesday: Simplify and showcase a process with GIF

Tal Baker-Phillips - 1st eee
Sales Leader @ lempire | Helping you book more qualified meetings | Follo...

w-®

The ultimate guide to cold email personalisation:

- Step 1: Go to ChatGPT ...see more

n Imagine I'm a head of sales.
List my top 10 most important key metrics. Ranked by importance.

Then, list me the 3 of the biggest problems I'm likely to face when trying to reach each
key metric. Rank by likely impact on key metric. Provide a short explanation.

Go one by one.

Be concise.

Sure, here are the top 10 key metrics for a head of sales ranked by importance

1. Monthly/Quarterly Sales Revenue
2. Customer Acquisition Cost (CAC)
3. Sales Conversion Rate

4. Customer Lifetime Value (CLV) il

This post was inspired by the target
audience’s engagement. Just by reading
carefully through comments on your and
similar content, you can find actionable
topics for your next viral post &3

D Patrick Kilian - 1st W eee
'@ Cetting things done @acto | B2B SaaS growth & operations | Lots of ...

Just had the discussion an hour ago Kévin Moénne-Loccoz! &
"what's the right amount of effort for personalization"?

We're strongly thinking about standardizing the process o ...see more

Pro tip:

->» Use the GIPHY Capture app to create GIFs
easily


https://www.linkedin.com/posts/talbakerphillips_sales-salesprospecting-socialselling-activity-7032333084909797376-JBQf?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/talbakerphillips_sales-chatgpt-salesprospecting-activity-7043498926598946816-XzlQ?utm_source=share&utm_medium=member_desktop
https://giphy.com/apps/giphycapture

[ ] Thursday: Start a discussion with personal opinion

@ Tal Baker-Phillips - 1st
eader @ lempire | Helping you book more qualified meetings | Follo
<«

O w-®

Businesses in 2023 have 2 choices:

Embrace a 4-day week or watch their best employees leave. see more
Most relevant v

; Tal Baker-Phillips - You 6d ee
o  Partoo - Google My Business Partner | Local SEO Consultant | Webe

Neither. We cut down to a four day week and make the hours we
work during the day more efficient and productive.

Already been proven by companies in New Zealand, Finland,
Denmark, Norway and Netherlands amongst others.

Germany has the shortest working hours among OECD countries, but
the highest productivity. 27% more productive than the UK, in fact.

Not only that, employees also benefit from less work related stress,
anxiety and depression. What does that mean for the company? Less

sick days taken, and happier workers.

No brainier.

Like - © @ © 538 | Reply - 24 Replies

By sharing “truth bombs”, you can find a like-minded audience and start a discussion in
comments that will boost your engagement and visibility.

[ ] Friday: Post a meme to show your personality

Tal Baker-Phillips - 1st eee
Sales Leader @ lempire | Helping you book more qualified meetings | Follo.
®

@ w-

"Any questions, feel free to reach out"

#sales #inboundmarketing

) YOU ARE,
IDONT KNOW WHAT YOU WANT

2

BUT 1 WILL ENROLL YOU IN SEVERAL EMAIL NURTURE
'SEQUENCES AND CALL YOU ON YOUR PERSONAL PHONE NUMBER

mgfiip.com

Since people might not be as motivated to read work-related stuff as at the beginning of the
week, you can use memes to make your posts relatable and easily shareable.


https://www.linkedin.com/posts/talbakerphillips_sales-4dayweek-activity-7041686987057061889-754-?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/talbakerphillips_sales-inboundmarketing-activity-7039875041823481856-GOTV?utm_source=share&utm_medium=member_desktop

[] Saturday: Share helpful resources as a lead magnet

Tal Baker-Phillips - 1st e
Sales Leader @ lempire | Helping you book more qualified meetings | Follo...

mo - ®

Want to ¥

- get a 50-90% open rate?

- convert 10-30% of your cold prospects?

- reach 15 million users/month on LinkedIn?

| have a resource that can help you achieve all these!
It's worth $900, but you'll get it for free.

Drop a comment below and you'll get it by email ¢

#sales #salesprospecting #socialselling #inboundmarketing
#prospectingtips

[ ] sunday: Add an image as social proof

Tal Baker-Phillips - 1st oo
Sales Leader @ lempire | Helping you book more qualified meetings | Fol...

® 2w-®

2 surprising benefits of personalisation:
- You have fun

-> You get replies in 6 minutes

#sales #prospectingtips

Wubba lubba dub dub! (Exemsl inbox x X & e

Tal Baker-Philips «ts/lemist ret- dayego) & 6

® Save email as template
Hoy [ saw you're a Rick and Morty fan - hope you appreciate the subject line!
Anyway, saw you signed up 1o lemiist - how is everything going?
1 have a great resource that can help you get @ 50-90% open rate, f you're interested.
Lot me know if you'd iike me to send it over :)
Best,

Tal Baker-Phillips
Sales Leader @ st

% Save email as template

Hey Tall appreciate the email and noticing that 'm a Rick & Morty fan :-)

=

%


https://www.linkedin.com/posts/talbakerphillips_sales-salesprospecting-socialselling-activity-7032333084909797376-JBQf?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/talbakerphillips_sales-prospectingtips-activity-7036677973990637568-ouqY?utm_source=share&utm_medium=member_desktop

P.S. To save time publishing your daily posts on LinkedIn, use Taplio. You
can write, schedule, and organize your weekly posts in less than 5 mins!

My Queue

(©) You have posts scheduled until Sunday March 19th

Scheduled Posts Published Posts Drafts @ Edit queue O Re-Queue 23 Shuffle

Today | March 15

Tomorrow | March 16

O 09:30am [fjJ There's a new enrichment tool with 830 million leads You get the prospect’s: - name — interests — title — full ... ©® B

Friday | March 17

O  09:30am [fj] Tired of sending LinkedIin messages that never get a response? Use these personalisation hacks: = Complime... ©® B
Saturday | March 18

O 09:30am [fj] Stop obsessing over likes and followers on LinkedIn. They're vanity metrics! Sure, it feels good to see those nu... ® @
Sunday | March 19

O  09:30am [fj] Here are 10 stats proving everyone should personalise Not just sales, you too, marketing teams! What people w... ® @

Monday | March 20

09:30 am Press "Add to queue" to place your post here

Tuesday | March 21

09:30 am

Pro tip:

—> Post daily at the same time to create a routine for your followers, as they will
know when to expect your content and engage more.

For example, 9.30 am worked well for us as most of the followers were based in
Europe.


https://taplio.com/

Step #3: Schedule time slots to

engage on Linkedin

Engaging on LinkedIn in your comments section is important. Still, to
increase your visibility on the platform, you should engage with other
content creators from your industry or like and comment on your target
audience’s content.

This will help you appear more often on other people’s feeds and connect
you with your target audience on a more personal level.

[ ] To ensure consistency, book daily three 15-minute time slots to engage
on LinkedIn

Today < >  April 2023 Q @ @  Week - B tempre ()
MON TUE WED THY FRI
AEECA Easter Monday @
1PM samM
.
-
2aM 9am
1AM
an
+
3amM M
s 1M . . . .
Lunch &) Lunch &) Lunch ) Lunch &) Lunch )
1-2pm 1-2pm 1-2pm 1-2pm 1-2pm
sam 2pM
ost on Lemfam + LinkedIn engagement <o, 2) et er J Poston + Linkedin engagement ce. 2)
T
M apm
sam seM
oM 6
ACEVRRNELYIR Linkedin Engagement ¥, 6:45pm Linkedin Engagement ¥, 6:45pm Linkedin Engagement ¥, 6:45pm Linkedin Engagement ¥, 6:45pm Linkedin Engagement ¥, 6:45pm
Y
2eM opM
1M T0Pm

20 Tiem




Step #4: Engage with your

LinkedIn posts

Replying and reacting to comments on your posts will help you build
relationships with your prospects and make your profile more visible in
search results, news feeds, and recommendations.

Here are 3 steps that will boost your growth on LinkedIn without leaving
your profile:

[ ] Reply to ALL comments on your post to get your posts trending on the

feed again

> reply to positive comments to show gratitude and get more content ideas

3 Brandon Bornancin - Following Gdiees
CEO @ Seamless.Al | 4x Best-Selling Author | Sales Secrets Podcast ...

Yo Tal Baker-Phillips this is fire -> Can you share more vids like this
on how to use LI and ChatGPt to personalize emails?

If you got a fire guide on it would love to read.

Love - © 1| Reply - 2Replies

@ Tal Baker-Phillips [EfLES 6d -
.

Sales Leader @ lempire | Helping you book more qualified me...

Nice one Brandon Bornancin ¢

There sure is, got 10+ more planned!
Anything in particular you'd like to see?
Like - € 1| Reply

@ Brandon Bornancin - Following 6d -
CEO @ Seamless.Al | 4x Best-Selling Author | Sales Secrets P...

Tal Baker-Phillips hyperpersonalized mass outreach w GPT

Like - € 1| Reply


https://www.linkedin.com/posts/talbakerphillips_sales-salesprospecting-activity-7039150261369499648-Yj9n?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/feed/update/urn:li:activity:7038425528772513792/?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7038425528772513792%2C7039547770151530496%29&dashCommentUrn=urn%3Ali%3Afsd_comment%3A%287039547770151530496%2Curn%3Ali%3Aactivity%3A7038425528772513792%29

-> reply to negative comments to address any objections and connect with
like-minded prospects

Erol Toker (XIS 2w e

RevOps Obsessed | FREE Course & Daily Content

&

1 guess my critique is that the whole thing is inhuman to begin
with. You're basically pretending to be interested in me or
something I'm doing to get attention, like a cheap pickup line
in a bar. It's so objectified there is no humanizing or saving this
approach. The only reason this worked was becaus ...see more

Like - @ 4 | Reply

@ Tal Baker-Phillips - Ist Ao
e

Sales Leader @ lempire | Helping you book more qualified me...

Erol Toker it's about how the reader perceives your message
Not how you perceive the process beforehand

The way you personalise is irrelevant ...see more

Like | Reply

@ Tal Baker-Phillips - st 2w e
'®  Sales Leader @ lempire | Helping you book more qualified me.

and this:

[ ] Reply to comments mentioning other members to showcase your

expertise and gain new followers

& ’Rouven Dochtermann (Mr) - st W e
%  Bilingual Operations Lead, >10 years experience in intern. companies....

Domenico Winter
Daniel Fiedrich
Martina Altmann
Lisa Reule

Like - © 2 | Reply 2 Replies

@ Tal Baker-Phillips (XTI e
]

Sales Leader @ lempire | Helping you book more qualified me.

&89Rouven Dochtermann hope it helped the team
Any questions, drop me a line :)
Like - © 1| Reply

@ &% “Rouven Dochtermann (Mr) - st 7y oo
©  Bilingual Operations Lead, >10 years experience in intern. co...

Tal Baker-Phillips thanks Tal Baker-Phillips | am pretty sure it
is helpful. Once we need more insights | feel free to reach out

Love - @ 1| Reply

[ ] Tag prospects in posts that will give them value to show you're willing to
go the extra mile to help them

@ Tal Baker-Phillips (XTI e
(]

Sales Leader @ lempire | Helping you book more qualified meetings | ...

Ruben Wieman here for the ChatGPT icebreakers! :)

Like - © 1| Reply


https://www.linkedin.com/feed/update/urn:li:activity:7038479162436685824?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7038479162436685824%2C7038496259699040256%29
https://www.linkedin.com/feed/update/urn:li:activity:7038425528772513792/?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7038425528772513792%2C7038575864153825280%29
https://www.linkedin.com/feed/update/urn:li:activity:7038425528772513792?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7038425528772513792%2C7038859021960769536%29

Step #5: Engage with others’

LinkedIn posts

The more you engage with others’ posts, the more LinkedIn will push yours.
Engaging with others will help you show your expertise and encourage
them to engage later with yours.

Here are three steps that will help you encourage your prospects to reach
out to you:

[ ] engage with at least 3 influencers’ posts in each time slot to expose your
personal brand to a larger audience

Ryan Walker - st
Advocate for good people doing good work.
d-®

Most of the content | write is just me offering up advice to my former or current

self.
E©C® Marcus A. Chan and 107 others 40 comments
Reactions

) T2
Q@@ d -

O Like & Comment f:j Repost 7 send

‘1) Add a comment... [O"

Most relevant v

@ Tal Baker-Phillips - You 5h «ee

@ Sales Leader @ lempire | Helping you book more qualified meetings | ...

Ryan Walker can be the best way to think
What advice would | have appreciated?

acting as thought you're speaking to a team member or one of your
family helps too!

Like - @ 1| Reply - 1Reply

Q Ryan Walker (X8 ShEsy

Advocate for good people doing good work.

Love this, Tal! .

Like - € 1| Reply

Q Add a reply... @ ]



https://www.linkedin.com/feed/update/urn:li:activity:7041363892656054272/?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7041363892656054272%2C7041833115706654722%29&dashCommentUrn=urn%3Ali%3Afsd_comment%3A%287041833115706654722%2Curn%3Ali%3Aactivity%3A7041363892656054272%29

[ ] engage with each other’s team posts to boost your reach, as your
content will be shown on their followers’ feeds and vice versa

@ Tal Baker-Phillips replied to your comment on this e

Roxana Irimia - 1st
Head of Marketing @ lempire (lemlist, lemwarm) | Click FOLLOW to save hours
®

O 1d-

5 quick marketing tips that will make you stand out

1. replace all the "we" or "I from your website with "you"
2. mention your prospects’ pain points in the intro of each article

3. use "take care” or something more personal as a sign-off .see more
@O Roxana Irimia and 247 others 107 comments
A Like & comment ) Repost 7 send

@ Add a comment. (o~

Most relevant v

3 Tal Baker-Phillips - You 1d -er
.

Sales Leader @ lempire | Helping you book more qualified meetings |

Actionable content for the win
People just want to be able to improve
They don't want to have to read a book to do it

Just give them the actionable tips and leave
Like - €O 4 | Reply - 4Replies

Load previous replies

Muhammad Asjad - 2nd 1d s
Assisting D2C businesses to generate extra 40% revenue

Poeple will never read even a juicy book if you are offering it
only to read Tal.
1) Look for personalized pain point behind reading ! ..see more

Like - © 1| Reply

Load more comments

[ ] engage with competitors’ posts to expose yourself to potential leads, as

you're probably sharing the same target audience

Josh Braun [ - Following cee
Struggling to book meetings? Getting ghosted? Want to sell without sellin..
4d -
Outreach here's how to get more sales:
Tal Baker-Phillips - You 4d e
o Sales Leader @ lempire | Helping you book more qualified meetings |

1. Show pricing. Josh Braun you think 7 days is enough?
2. Let me sign up for a free 7 day trial.

lemlist wil give you 14.

CE® sam Dunning and 120 others

Oh, and here's the pricing:

Like - ©G@ 20  Reply - 4 Replies

9 Phillip Leslie - 1st ad -

Everyone deserve nutritious prepared meals
Some fine marketing via commenting in action here Ryan
Excellent stuff Tal

Like - © 2 | Roply

@ Tal Baker-Phillips - You ‘Hiam
J

Sales Leader @ lempire | Helping you book more qualified me.

Phillip Leslie couldn't deny an open Opp like that!
Like  Reply

@ chistian Haskins - 15t 24~
%0 Vost Websites Are Bullsh-t — We Fx That | High-Converting

That was smoooooth
Like - © 1/ Reply

Tal Baker-Phillips - You 2d o
Sales Leader @ lempire | Helping you book more qualified me.

Christian Haskins £

Like  Reply


https://www.linkedin.com/feed/update/urn:li:activity:7041332156970758144/?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7041332156970758144%2C7041333757097734145%29
https://www.linkedin.com/feed/update/urn:li:activity:7040331614844825600/?commentUrn=urn%3Ali%3Acomment%3A%28activity%3A7040331614844825600%2C7040391657350971392%29&dashCommentUrn=urn%3Ali%3Afsd_comment%3A%287040391657350971392%2Curn%3Ali%3Aactivity%3A7040331614844825600%29

Pro tip:

We recommend you use a 20/80 commenting ratio to keep your engagement
time efficient:

=> 20% of your comments could be short and fun without too much information

> 80% of your comments should be 3+ sentences explaining your perspective and adding
value

P.S. If you want a tailored list of the best people to engage, you can get it
with Taplio and boost your visibility without spending extra resources '

Engage with other people on LinkedIn to attract more opportunities.

Best for you People Organization

Engage on content from other Taplio users to grow faster together opt out

The more you engage with other posts, the more we will push your posts to others

auto-like post when replying

49 posts found to engage with
o

1 Aleksandar Dimitrov 7 minutes ago  ¥¥ Writ
Write here

‘What is a workshop facilitator, Alex?'
Think of it as family therapy for businesses. The

difference is | help you clarify your marketing strategy
and market positioning.

Facilitating a workshop is done best when following a
proven framework with a series of questions and
activities to distill your value proposition.

* %k
more &% ‘ Reply

X Hide

e eic-rose-rock 7 minutes ago ¥

Write here

Angel investing is a critical piece of the startup
ecosystem and entrepreneurs need seed capital from
these early supporters.

Are you angel investing this year? What focus areas are
you looking to invest in?

(VTN


https://taplio.com/

Step #6: Engage through Linkedin

messdages

Going multichannel means connecting with your prospects on their
preferred channel, which increases your chances of getting replies, booking
meetings, and closing deals.

Here are a few ways you can boost your conversions by connecting with
your prospects on LinkedIn:

[ ] underline familiar context

Hey {{firstName}}, ”~
I just saw your comment on {{mutualConnection}} post.
Spot on! As I'm always looking forward to exchanging tips

with other {{role}}, | would love to add you to my network.

Have a great week!

Q@GIF@D ...

[ ] Make it clear what your intention is

Hi {{firstName}}, ”~

Noticed a lot of people mentioned you as a source of value
on {{firstName}} post!

Would love to connect so | can follow your journey and get
to see your content straight in my feed.l ©

& @2 aF © D -




[ ] Give a genuine compliment

Hey {{firstName}}, ”~
| came across your super valuable comment on
{{mutualConnection}}'s post. After going through your

profile, you immediately struck me as a growth-minded

person | would love to learn from.

Have a great day,

& @2 ofF © D -

[ ] Continue conversation from comments

Hi {{firstName}}, ~
Loved the conversation in the comments! Let's stay

connected. | will be more than happy to exchange opinions.
©

& @ oF © D -

[ ] sShow appreciation

Hey {{firstName}}, ”~

I've been following you and binging your content since |
started on LinkedIn!

I'm super grateful as your content helped me to achieve
{{result}} as well as {{outcome}}.

Q@GIF ...




[ ] Ask prospects a question

Hi {{firstName}},

| came across your post on {{topic}}, which | struggled with

in the past.

How do you manage to overcome {{painPoint}}?

Curious to know and looking forward to exchanging tips!l ©

& @ oF ©

m e

P.S. If you want to save time jumping between your sales automation tool

and LinkediIn, you can use lemlist to automate the LinkedIn steps of your

sequence!

Visit your prospects’ profiles, send connection requests, or DMs - 100% on

autopilot:

Custom
Start from scratch

Auto Run

Email
Send automatic email

LinkedIn
m A

Visit profile

LinkedIn
in)

Send message

Manual execution

Call
Create a task

0o

API
Call an api

LinkedIn
Invite only

Manual task
Create a task


https://www.lemlist.com/

An SDR’s example of booking a

meeting with Linkedin likers

1. Tal shared these actionable tips, which appeared on Rozaliya’s feed

2. She found the post valuable — Liked it — Sent a connection request to Tal

3. After receiving the invite to connect, Tal checked out her profile — Saw
she matched his ICP — Sent her a short message as a sign of appreciation

VAR o

8 Tal Baker-Phillips - 3:39 PM
Hi Rozaliya! (/]

Nice to connect :) o

Q Rozaliya #ssssss (She/Her) - 3:59 PM
Hi Tal,

thank you for your sales tips, it's really useful for me!

MAR 13
z Tal Baker-Phillips - 9:40 AM
You're welcome :) (/]
Thanks for the feedback ]

P.S. In this stage, you don’t want to sell anything but build rapport and help
your prospects.

4. Tal continued to share value targeting Rozaliya and people sharing the
same pain point

5. Rozaliya reached out to Tal as he established himself as a source of
value with his posts

0 Rozaliya (She/Her) - 3:18 PM
Hi Tal, I'm really impressed by your highlights about
chatgpt. Your tips are super relevant to me.

| have a question: do you maybe have some
workshops / webinars or individual trainings for
participating


https://www.linkedin.com/posts/talbakerphillips_sales-chatgpt-personaliseordie-activity-7038425528772513792-5nUy?utm_source=share&utm_medium=member_desktop

P.S. Notice how Tal didn’t have to make much effort for his prospects to
reach out to him besides genuinely helping them through his LinkedIn
content.

6. Tal explored further her pain points so he could hook her to get a solution
via a meeting

@ Tal Baker-Phillips - 12:51 AM

Hey Rozaliya!

We do, and if it's something relevant for you and the
team happy to take some time to speak with you

What are the main things you'd like advice on? (/]

g Rozaliya (She/Her) - 9:53 AM
So our main focus to learn is:

- Outbound emails and converting them to the
meetings

- LinkedIn connection with the converting to the
meetings

This is where we have a bit of a struggle. If you have

any pieces training/workshop. It would be nice to get
the price for 1 person and for 4 people

TODAY
& Tal Baker-Phillips - 2:21 PM

Perfect, that's something we typically help our clients
with

Let's book a slot to go through it :)

Here's my calendly - https://calendly.com/tal-
lempire/30min (/]

7. Which leads to a new meeting booked, aka a new growth opportunity £

Z W i X

® Rozaliya and Taliesin Baker-Phillips
Friday, March 24 - 3:30 - 4:00pm

C Join with Google Meet (W

meet.google.com/ixf-tiex-dtw



So, can Linkedin engagement really

help you meet your sales quota?

By following this 6-step framework, in just 30 days, we managed to:

Alex Velinov - st eee
Chief Technology Officer at Tag Digital
® 2d-®

Round 8 of ChatGPT for Marketing.

4 super simple steps to write a sales proposal in less than a minute by Dennis
Krinitsyn
https://Inkd.infeCyMWwa4t

ChatGPT's secret to irresistible subject lines by Tal Baker-Phillips
https://Inkd.in/ezffBAGV

Q appear on multiple influencers’ posts

ChatGPT for SEO - 5 best-curated use cases by Luca Tagliaferro
https://Inkd.infeDe3nFp2

Replace Instagram agencies with 2 words by Ruben Hassid
https:/finkd.in/eDQpgRux

12 prompts | use regularly for Growth Marketing by Rishabh Dev
https://inkd.in/eByNHOmMC

How to do outreach faster with ChatGPT by Will Cannon
https://Inkd.in/fe9KyHxxV

Al + Creativity = Masterpiece: How to Unlock Your Inner Genius by Rob Lennon
https://Inkd.infe-hTkHzX

ChatGPT in Marketing Part 1
https://Inkd.in/eBb8hxRm

ChatGPT in Marketing Part 2
https://Inkd.infefh7qtPZ

ChatGPT in Marketing Part 3
https://Inkd.infeVZXxkam

Your Social Selling Index ChatGPT in Marketing Part 4

https://Inkd.in/feu2EWDnU
Tof1 Top 1y, Top 1o

ChatGPT in Marketing Part 5
Team SSI rank Network SSI rank ErsiaT

Industry SSI rank

Current Social Selling Index ®
Four components of your score

\ 18.09 | Establish your professional brand

81 20| Find the right people @

out of 100

18 | Engage with insights (®

—

Q boost social selling index

25| Build relationships

People in your team

81

out of 100

-

People in your team have an
average SS| of 81.

Yourank 10f 1

No change since last vieek

People in your industry

ny,
38
’ outof 100

Sales professionals in the
Technology, Information and
Internet industry have an average
sslof 38.

You rank in the top 1%

No change since last week

People in your network

43

out of 100

\l”

People in your network have an
average SSI of 43.

You rank in the top 1%

No change since last week



https://www.linkedin.com/posts/alex-velinov_chatgpt-ai-marketing-activity-7040939569508184064-8hox?utm_source=share&utm_medium=member_desktop

@ increase the engagement by 153%

@ increase the number of post views by 656%
@ increase profile views by 323%

@ increase the number of followers by 16%

@ get 208 potential prospects reaching out

... which led to

% 35 booked meetings
% 12 deals
% 34% conversion rate

This shows that consistently engaging on Linkedin through likes, comments,
and messages helps you grow your personal brand, which boosts your
credibility and pushes people to talk and buy from you.

To get your prospects coming to you instead of you pinging them, check
out the Personal Branding School and get:

-» strategies to go from 0 to 10k followers in 6 months

-> posts & templates that generate thousands of views

-> Notion workspace access with tons of resources & templates
.. and much more, for free! **


https://www.lemlistfamily.com/personal-branding-school

How to save time and
automatically scrape & contact
your Linkedin commenters & likers?

If you create a dedicated outreach sequence for people interested in your content, you can
increase your reply rates and move them further in the sales process. But, manually exporting
those leads takes a lot of time and leads to human error, resulting in missed growth

opportunities..

With the new Taplio x lemlist integration, you can automatically:

¥ send outreach sequences to people who engaged with your or your competitors’ posts
¥’ send personalized LinkedIn connection requests from your Sales Navigator search
¥ Vvisit your prospects’ LinkedIn profiles and send follow-up email

» @ # Postbound: Crushing email personalisation - ChatGPT
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How? Follow this 6-step process to help you turn your LinkedIn likes and comments into a
powerful lead pipe without any coding skills required! ¥

Turn Linkedin engagement into $$$



https://taplio.com/
https://www.lemlist.com/
https://blog.lemlist.com/how-to-turn-linkedin-engagement-into-sales-opportunities/

